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FOREWORD

In June 2024, the Beaumanoir
Group acquired from Authentic
Brands Group, the operations of
the BOARDRIDERS Group and the
management of its iconic brands
(QUIKSILVER, ROXY, BILLABONG,

DC Shoes, ELEMENT, RVCA and
VonZipper) in the territory of western
Europe, including its headquarter
and people in Saint-Jean-de-

Luz. This acquisition diversifies the
Group'’s portfolio in the distribution
of lifestyle and outdoor brands,

and also allows the development

of wholesale operations, which

are a key strategic area for the

ngﬁszlggiiflf |;Cr)mlidlsp:::ustcnn0|bility B”SI”[SS ﬂ”’ I ”l ’ I[S
report only includes the activity of

BOARDRIDERS in western Europe. . . . . .
BOARDRIDERS is a leading action sports and lifestyle company that designs,

produces and distributes branded apparel, footwear and accessories for
BOARDRIDERS around the world. The BOARDRIDERS head office is based in Saint
Jean de Luz, France.

The products are manufactured in collaboration The products are sold through:

with its supplier partners, supported by the Group  .BOARDRIDERS owned stores as well as through stores
Beaumanoir local sourcing and buying offices located  gperated by affiliated and franchised partners
In key procurement countries. « BOARDRIDERS e-commerce websites

Our apparel and footwear brands represent a casual . Wholesalers
lifestyle for young-minded people who are inspired by
a passion for outdoor action sports. * Marketplaces

@ BOARDRIDERS



OUR BRANDS




Lo

uiIksilvsrR

RO
XY

=

*

ELEMENT

RVCA

\Z VONZIPPER

@ BOARDRIDERS

At QUIKSILVER, we see surfing as a meaningful
way to connect — with mountains, with waves,
with ourselves, and with something far greater.
We believe the culture and energy of surfing
extend far beyond the beach and create pro-
ducts, experiences, and communities that share
the mindset with everyone.

SOCIAL MEDIA COMMUNITY

BRAND - ToM FOLLOWERS TOTAL
TOP RIDERS - 77M FOLLOWERS TOTAL

ROXY celebrates the power of women to Make
Waves & Move Mountains. Since 1990, we have
delivered first-of-its-kind products that strike
the balance between style, performance, and
femininity. Made for women with an eye on the
future, we are committed to honoring the well-
being of the mountain & the wave while building
communities of riders who feel responsible for a
better world.

SOCIAL MEDIA COMMUNITY:

619 M PEOPLE



BILLABONG is an authentic, Australian inspired
surf lifestyle brand offering high-end apparel
and wetsuits that balances performance, style,
and versatility for the needs of the surfer . Our
Purpose: a world where everyone knows the
feeling.

SUPPORTING

100 ATHLETES GLOBALLY

SOCIAL MEDIA COMMUNITY

104 M PEOPLE

@ BOARDRIDERS.

From inception, the DC brand has been drawn
to epic challenges by a deep desire to push
limits, defy convention, and create change. Like
mastering a skateboarding trick, the pursuit of a
cleaner planet requires creativity, collaboration,
and commitment.

SOCIAL MEDIA COMMUNITY

214 M PEOPLE

RIDERS SUPPORTED

SUPPORTING 36 ATHLETES GLOBALLY

Since 1992, ELEMENT has been at the crossroads
of skateboarding, nature, and culture. Born from
a desire to steer skateboarding toward a more
positive path, we've grown with a clear mission:
lead the way as the most sustainable skate brand
in the world. Skateboarding is our life - and living
in harmony with the planet is our culture. From
eco-conscious materials to responsible produc-
tion, we design with purpose. Our team riders are
global ambassadors, pushing boundaries on
and off the board. We create gear that's built to
last - for people who see the world differently.
ELEMENT is here to connect communities, inspire
change, and ride forward responsibly.

SUPPORTING

42 ARTISTS /7 25 AMBASSADORS

SOCIAL MEDIA COMMUNITY

41N PEQPLE



RVCA

RVCA is a design-driven lifestyle
brand free from passing trends.
Our purpose is to create a plat-
form for pushing the boundaries
of art, music, fashion, and lifestyle.
At the intersection of all these
things lies the power to shape
humanity, shift perspectives and
change how we exist in the world.
It's a tall order but it's one we've
always been committed to.

RVCA | THE BALANCE OF OPPOSITES
The RVCA Name (Pronounced:
REW-KA) was developed first and
foremost out of the «V» and «A» =
which symbolizes The Balance of
Opposites and how they coexist:
Nature x Industrialization, Woman
X Man, Past x Present.Future.
Today. Tomorrow. Life.

@ BOARDRIDERS

Artist Network Program : RVCA's
intention from the very beginning
has been to create a platform,
which combines art, music,
fashion and a modern lifestyle in
an original way. At the forefront of
this vision has been RVCA's artist
network program (ANP) - a ven-
ture established to showcase the
talents of accomplished as well
as unknown artists who inspire our
generation and push the bounda-
ries of creative excellence.

SOCIAL MEDIA COMMUNITY

34 PEOPLE

Born in Southern California, VonZipper has been
handcrafting premium eyewear for freethinkers
and outsiders since 2000. For the last twenty
plus years we've continued to elevate the views
of fashion and sport eyewear, continually ins-
pired to design next level products for those that
choose not to blend in.

SOCIAL MEDIA COMMUNITY

INSTAGRAM - 114K FOLLOWERS
FACEBOOK - 179K FOLLOWERS
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HOW WE CREATE VALUE

ot visioy “ W

BOARDRIDERS are dreamers. They dream of things that
never were and make them happen.

OUR VALUES

We protect our playgrounds
We play to win
We lead with integrity and passion
We build an inclusive community

DESIGN

PROCUREMENT
OF FINISHED
GOODS &
EQUIPMENT

OMNICHANNEL
RETAIL
MARKETING

BOARDRIDERS.

B2C & B2B

LOGISTICS TRANSPORT

MAIN COUNTRIES OF OPERATION

2 74*POIl;TS OF SALE WORLDWIDE

THE VALUE CREATED

« Revenue: 585 M€

- Lifestyle apparel and accessories: 18,7 million
items, including 2 million accessories

« Casual lifestyle brands for young-minded
people who are inspired by a passion for outdoor
action sports

- Employment and development: 59% of
employees trained in France

+ Responsible and innovative products and
services

» 39% sustainable textile fibers

10
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1. SUSTAINABILITY GOVERNANGE

BOARDRIDERS has now aligned its sustainability strategy
with the Beaumanoir Group sustainability strategy.

2. SUSTAINABILITY COMMITMENTS

Sustainability actions are based on 2 levels:

FOUNDATIONAL ACTIONS

Foundational actions are common
to all brands and mandatory. They
are defined at Group level and they
are tackling legal topics and priority
impacts.

BOOSTER ACTIONS

Booster actions are specific to each
brand, defined by brands themselves,
and will go beyond foundations. They
will embody singularity of each brand
and are optional.

Globally, 23 employees are working full time on sustainability, organized in 2

departments and in 4 different countries.

CSR DEPARTMENT

The mission of CSR department is
to support the Group and the brands
in defining and monitoring their CSR
strategy (excluding sourcing) and to
ensure their regulatory compliance in
these areas. The team contributes to
the implementation of certain actions
as project leaders or experts working
with brands and businesses. They also
promote the approach internally and
with stakeholders and raise awareness
among Group employees so that they
can become agents for change.

@ BOARDRIDERS.

SUSTAINABLE SOURCING
DEPARTMENT

The role of Sustainable Sourcing
departmentis to guarantee respect for
human rights, good working conditions
and compliance with environmental
standards in the Group’s supply chain.
This includes a program of on-site
audits and support for plants where
necessary. They also work on envi-
ronmental impact assessment and
improvement of products and mate-
rials and ensure their traceability.

The ecological transition, its current and future impacts, and environmental
protection are key concerns for BOARDRIDERS. Regardless of BOARDRIDERS' activi-
ties or locations, it ensures full compliance with all applicable environmental laws
and regulations.

BOARDRIDERS sustainable strategy is built around five key areas

PRODUCT OFFERING

An ever more responsible
offering, featuring innovative
products and services
that meet our customer’s

expectations.
Ja
& S

ENVIRONMENT LOCAL COMMUNITIES

Reducing the environmental Contributing to the economic
impact of our operations and and social development of the
supply chain. local communities in which
BOARDRIDERS operates

EMPLOYEES

PARTNERSHIPS

Building and developing
strong, responsible
partnerships.

Ensuring a fair, healthy
and motivating working
environment for our teams.

12



J. OUR PARTNERS

The Beaumanoir Group works with recognized partners and relies on their
expertise to implement sustainable programs, thereby engaging in a genuine
process of continuous improvement. By being part of the Beaumanoir Group,
BOARDRIDERS automatically benefits from all Beaumanoir Group memberships &

partnerships.

The Group has recently partnered with Canopy, a
non-profit organisation committed to preserving the
world's forests. Canopy works with brands and pro-
ducers that purchase or manufacture cellulosic fibers
and paper products, helping them adopt and imple-
ment ambitious policies to eliminate sourcing from
climate-critical and biodiversity-rich forests. For more
information, visit: https://canopyplanet.org

[Re_fashion

The Beaumanoir Group also works regularly with
Refashion, the French eco-organisation for the EPR
(Extended Producer Responsibility) scheme covering
Clothing, Household Linen, and Footwear. As a member
of its Board of Directors and various expert committees,
the Group plays an active role in shaping Refashion’s
strategy and supports its actions to accelerate the
shift towards a circular economy.

The Group has been a member of
the Better Cotton Initiative (BCI) since
2016. BCl's mission is to help cot-
ton-growing communities survive and
thrive while protecting and restoring
the environment. For more information,
visit: https://bettercotton.org

@ BOARDRIDERS.

Textile
Exchange

The Group is also a member of Textile Exchange, a glo-
bal non-profit organisation that brings together brands,
manufacturers, and farmers in the textile and clothing
industry, helping them adopt more responsible produc-
tionpracticesfromtheverybeginningofthesupplychain.
For more information, visit: https://textileexchange.org

Since January 2025, the Beaumanoir Group has been
a member of the CETIA innovation committee, part of
the first innovation platform in France dedicated to
advancing the recyclability of textile and leather goods.

amfori ()

Trade with purpose

The Group is also an active member of Amfori, the
leading global business association for open and sus-
tainable trade. Through Amfori BSCI and Amfori BEP, it
works to enhance the social and environmental perfor-
mance of its supply chains. For more information, visit
www.amfori.org.

13



The Group is a member of ICS:

Initiative  for ~ Compliance  and

Sustainability, a multi-sector initia-

tive aimed at improving working

conditions and respecting the envi-

ronment within global supply chains.

ICS enables member companies to

collaborate using shared tools and to pool audits,
thereby reducing the number of overlapping audits in
factories. ICS is a French organisation comprising pur-
chasersfromarange of industries. For more information,
visit https://ics-asso.org

Finally, in November 2024, the Group’s logistics sub-
sidiary C-Log was awarded the EcoVadis Silver Medal,
recognizing its strong sustainable maturity across the
entire logistics value chain.

As an active member of the Alliance du Commerce,
the Group collaborates with other industry players to
support and promote the transformation and long-
term sustainability of the French textile retail sector.

In February 2025,  the
Beaumanoir Group committed
to submitting, by the end of
2025, a short-term greenhouse
gas emissions reduction target
aligned with climate science,
through the Science Based Targets initiative (SBTi)

@ BOARDRIDERS

4\ cascale

InJune 2025, through Beaumanoir Group, BOARDRIDERS
became a member of Cascale, previously known as
the Sustainable Apparel Coalition. Cascale is a trade
organization for brands, retailers, manufacturers,
government entities, NGOs, and academic experts. It
shares with his partners Worldly a bold vision of acce-
lerating sustainable transformation across the global
consumer goods industry.

BOARDRIDERS is member of the EUROSIMA, a non-pro-
fit association, representing its members interests,
guiding them towards innovation and accompanying
their economic development.

4. REPORTING

BOARDRIDERS also works regularly with Ecologic,
the French eco-organization for the EPR (Extended
Producer Responsibility) scheme covering Sport and
Leisure articles. As a memlber, BOARDRIDERS relies on
and exploits the resources delegated by the EPR to
accelerate the shift towards a circular economy.

REGION

Nouvelle-
Aquitaine

CLUB NEO-AQUITAIN DE LA MODE SOUTENABLE

Initiated by the Chaire Bali and supported by the
Nouvelle Aquitaine region, the Neo-Aquitain club for
sustainable fashion is a dynamic local network of
committed players. It's a veritable sphere of exchange,
sharing and learning, offering companies in the region
a unique platform to engage and collaborate on keys
issues and move towards more sustainable fashion.

AL~

In line with the Corporate Sustainability Reporting Directive (CSRD)
requirements, BOARDRIDERS has been included into Beaumanoir group’s
first double materiality assessment, with the support of the consultancy firm
EKODEV. Next year, BOARDRIDERS will be fully included in Beaumanoir Group

sustainability reporting.

14
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L PRODUGT QUALITY

The quality of textile products is one of the main purchasing criteria for
customers and is becoming increasingly important as awareness grows
around the environmental impact of consumption patterns. To satisfy
customers, foster loyalty and ensure continued growth in the coming
years, it is therefore essential for the BOARDRIDERS brands to offer high-
quality products and services.

POLICIES

BOARDRIDERS has implemented a structured product
quality policy based on its different Supplier Charter,
laboratory testing and inspections, and year-round
on-site support for its partners. During this 2024 year,
BOARDRIDERS, following the Beaumanoir Group quality
policy, has begun to work to strengthen durability cri-
teria for all products. This will include aligning with the
durability requirements set out in Refashion’s product
specifications.

KEY PERFORMANCE INDICATORS

Proportion of product references with laboratory durability testing

(Tests conducted on physical properties of products delivered to purcha-
sing centres, including pilling resistance, appearance after washing, colour
fastness, zip strength (for footwear), etc, in accordance with BOARDRIDERS
Group quality standards.)

Proportion of delivered items subject to quality control
(Controls carried out either at the factory, based on registration system)

o mass

@ BOARDRIDERS.
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@ BOARDRIDERS

KEY ACTIONS

LONG STANDING MEASURES -

- Framework agreements have been signed by all
suppliers. A further revision is planned with the evolu-
tion of criteria’s, following the Beaumanoir policy.

« Product compliance in terms of fabric quality, manu-
facturing, fit and wearability, labelling and packaging,
etc, is monitored by the Quality departments located
in our HK office and in the Group’s sourcing countries.

« Product durability testing (laboratory tests on physi-
cal properties) is carried out by trusted external service
providers or by accredited suppliers, prior to shipment
or during development stages.

« In a spirit of trust and accountability, certain ins-
pection and delivery validation tasks are delegated
to suppliers, alongside the implementation of a sup-
plier accreditation system for their quality control
procedures.

2024 > 100% OF SUPPLIERS ARE ACCREDITED FOR
INSPECTION.

DURABILITY OF TEXTILE PRODUCTS -

+ Quality requirements will be strengthened across
most product categories, particularly regarding wash
performance and wear resistance.

« Physical testing program will be developed on 100%
of the materials.

« In the coming year, BOARDRIDERS will integrate the
durability criteria set out in Refashion’s specifications,
qualifying for eco-modulation bonuses — reduced
contributions under the French EPR scheme based on
product durability and environmental impact.




2. GUSTOMER HEALTH AND SAFETY

To achieve soft, durable textiles, stable dyes, varied finishes and
technical promesses, the textile industry uses chemical substances
during the manufacturing process. BOARDRIDERS absolute priority is to
ensure that its clothing, fashion and technical accessories fully comply
with all applicable regulations, and that customers face no risk when
purchasing or using its products or visiting its stores. This level of rigour
is essential to protect both the reputation and economic performance
of the Group’s brands and operations.

POLICIES

To ensure the highest level of safety for its customers,
BOARDRIDERS has established a rigorous framework
detailed in its Supplier Quality Charters. This includes
product control procedures and a strict audit and
laboratory testing policy.

BOARDRIDERS has also defined a policy on chemical
substances used in its products and manufacturing
processes, with the aim of better protecting health,
ensuring safety throughout the production chain, and
reducing environmental impact.

@ BOARDRIDERS.

KEY PERFORMANCE INDICATORS

Compliance rate in chemical testing

2024 > 99%

Nb of tests lab on chemical properties

2024 > 2912

Nb of chemical substances monitored in laboratories

2024 > 31

18



@ BOARDRIDERS

J. SUSTAINABLE FIBERS

In a textile product’s Life Cycle Assessment, fibers represent one of the
main sources of environmental impact. In light of this, as well as growing
expectations from customers and stakeholders regarding environmental
protection - and broader market trends — BOARDRIDERS brands are
committed to accelerating the shift towards more sustainable textile
products, including the use of more responsible textile fibers.

Some of the raw materials used by the brands are of animal origin. As
animal welfare has become a significant concern for many consumers, it is
also essential to offer alternatives to these materials or to ensure that animal

welfare is respected. |

POLICIES OBJECTIVES
BOARDRIDERS has defined and implemented an :
ambitious sourcing policy for lower-impact tex- 1001 SUSIM“B“ FIBERS BY 2030
tile fibers across all its brands (excluding footwear, o 631 RECYCLED FIBERS BY 2030
leather goods, jewellery and hard goods?.

At the same time, BOARDRIDERS has banned the
use of certain animal fibers in its brand collections
and have introduced measures to ensure that its
suppliers respect animal welfare.



ACCELERATING INNOVATION -

BOARDRIDERS has continued its research and
development activity this year to keep looking for
sustainable fibers innovation.

« Within that framework, QUIKSILVER brand has
started integrating Bio3 Carbon Capture polyester

BIO3 CARBON CAPTURE POLYESTER

TEXTILE TO TEXTILE

» For several years, the BOARDRIDERS group has
been taking up the Textile to Textile closed-loop
challenge for its materials. Since 2023, QUIKSILVER
and ROXY have been working with supplier Zhejiang
Jiaren New Materials to carry out a closed-loop
recycling project. The project focuses on recy-
cling cutting waste and fabric waste generated by
BOARDRIDERS fabric and textile factories in China.
Through a series of complex chemical recycling

into its products, in partnership with Far Eastern New
Century Corporation and LanzaTech'’s technology.
This technology converts industrial waste gas into
low-carbon ethylene glycol, which is then used to
produce recycled polyester.

processes such as depolymerization, decoloriza-
tion, impurity removal, polymerization, etc, textile
waste is reshaped into high-quality new polyester
filament yarns and re-supplied to the production
links of BOARDRIDERS partner brands

to achieve the recycling and sustai-

nable use of resources.

20



BOARDRIDERS SUSTAINABLE FIBERS TABLE
]

BEST BETTER |MPROVED

Recycled Cotton Organic Cotton BCI Cotton
NATURAL FIBERS Recycled Linen Organic Linen Linen & i | G
onventional Cotton
Recycled Hemp Organic Hemp Hemp
Recycled Jute Organic Jute Jute
Recycled Viscose ECOVERO™ LIVAECO™ o " Vi
onventional Viscose
REFIBRA™ Viscose ECOTANG™ FSC Viscose
ARTIFICIAL FIBERS _ Conventional LYOCELL
Recycled YOCELL TENCEL™ LYOCELL Canopy Green Viscose )
Conventional MODAL
Recycled MODAL TENCEL™ MODAL
Recycled Polyester Bio-Polvestor Conventional Polyester
SYNTHETIC FIBERS Recycled Acrylic i y ) Conventional Acrylic
) Bio-Polyamide . .
Recycled Polyamide Conventional Polyamide

Recycled Wool RWS Wool .
ANIMAL FIBERS Recycled Mohair RMS Mohair Seniinleinel Mol
€ SUSTAINABLE FIBERS >

1 - PROHIBITED FIBERS : Conventional Mohair / Angora / Real Fur.

@ BOARDRIDERS. 2



7 -

KEY PERFORMANCE INDICATORS

All figures are calculated in percentage of weight

BOARDRIDERS SUSTAINABLE FIBERS TABLE
pa— )

Uk,

39%

61% PREFERRED [ SUSTAINABLE FIBERS

CONVENTIONNAL FIBERS

@ BOARDRIDERS.

SUSTAINABLE FIBERS DETAILS
p—— )

% OF SUSTAINABLE FIBERS

% OF RECYCLED FIBERS

% OF SUSTAINABLE COTTON

BCI COTTON

ORGANIC COTTON

RECYCLED COTTON

5%

% OF RECYCLED POLYESTER

60%

% OF RECYCLED POLYAMIDE

62%
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4. PRODUGT ENVIRONMENTAL IMPAGT

Since August 2024, the BOARDRIDERS Group has launched a pilot project through its brands QUIKSILVER and ROXY to
measure and analyze the environmental impact of their products. This initiative was developed in response to customer
demand, aiming to assess the carbon emissions and environmental footprint of selected products, while also introducing
environmental impact concepts and raising awareness among internal teams.

Using the European Product Environmental Footprint
(PEF) methodology, which is based on life cycle ana-
lyses, the brands have been able to evaluate the
environmental impact of:

For Spring Summer 2024 : 45 products, 25 apparel
products and 20 footwear

For Spring Summer 2025 : 36 products, 21 apparel pro-
ducts and 15 footwear

To better understand the production processes and
refine our environmental impact calculation, in March
2025, the sustainability team visited technical products
factories in China and Thailand to present the Life
Cycle Assessment (LCA) project and explain upcoming
European policies and directives related to environ-
mental footprint and eco-design, such as Eco-design
for Sustainable Products Regulation (ESPR).

@ BOARDRIDERS.
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The BOARDRIDERS Group owes its growth and success since its founding
to the dedication and engagement of its employees. To ensure the future
performance of its brands and operations, BOARDRIDERS is committed to
retaining talent by promoting fulfillment and satisfaction, attracting new
employees, and maintaining and developing the skills of all staff.

POLICIES

Diversity & inclusion: BOARDRIDERS is committed to an
HR policy based on inclusion, training and a positive
internal culture. Its ethical commitment is visible both
internally (equality, internships, onboarding) and exter-
nally (responsible sourcing).

Corporate culture: BOARDRIDERS promotes a dyna-
mic, collaborative and sporty culture: good supervision,
solidarity between teams and frequent internal events.

Skills development: BOARDRIDERS encourages a
dynamic of continuous learning, fostering autonomy,
pedagogical innovation and the constant develop-
ment of skills to keep pace with the evolution of talents
and careers.

Work conditions: BOARDRIDERS provides a flexible,
well-supervised working environment, combining work-
life balance, competitive benefits and tools adapted to
promote employee well-being and efficiency.

@ BOARDRIDERS

KEY PERFORMANCE INDICATORS & 2024
RESULTS:

Some information’s are only available on
NAPALI's French scope, so we have adapted the
scope of the indicators according to the data
available.

GLOBAL:

* 94 % OF PERMANENT CONTRACTS
* 9,26 AVERAGE LENGTH OF SERVICE (IN YEARS)
* 47 % OF WOMEN IN MANAGEMENT POSITION

« NUMBER OF EMPLOYEES AS OF 28/02/2025
(PHYSICAL HEADCOUNT) : 1387

25



SPLIT OF EMPLOYEES PER GENDER
oo

SPLIT OF EMPLOYEES PER AGE
—
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WORKFORGE BY GOUNTRY
cenemne—<lD

'T]’,‘/LY GERMANY  PORTUGAL
UNITED 2 o v
KINGDOM BELGIUM
L 0,4%
NETHERLANDS
0,1%
SWITZERLAND AUSTRIA
125 1%
SPAIN FRANCE

29% 62%

@ BOARDRIDERS.

WORKFORGE BY JOB GATEGORY
e T T

WHOLESALE
9%

BACK OFFICE
40%

RETAIL
50%

FOCUS ON FRENCH TEAMS:

* 59 % OF EMPLOYEES HAVE RECEIVED A TRAINING IN 2024
* 100 % OF MANAGERS HAVE BEEN TRAINED ON MANAGEMENT
¢ 1,75 % OF DISABLED EMPLOYEES

75,2 % OF EMPLOYEES HAS GONE THROUGH THEIR ANNUAL PERFORMANCE REVIEW

27
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1. BUSINESS ETHICS

The regulatory context in terms of business ethics and
relations between principals and suppliers is constantly
evolving. It is essential for the Beaumanoir Group to comply
with current regulations. It is also important to put in place
responsible purchasing practices, in order to secure supplies
and build solid partnerships with suppliers, capable of
ensuring sustainable and profitable development for all.

POLICIES

BOARDRIDERS is working on engao-
ging and raising awareness among its
employees on business ethics, anti-cor-
ruption, and tax compliance through its
Ethics Charter and a mandatory training

policy.

@ BOARDRIDERS.

It has established an appropriate
governance framework to monitor and
manage this risk, along with a whist-
leblowing system that allows anyone
to report unethical behavior to
management.




2. TRAGEABILITY AND TRANSPARENCY

Understanding the supply chain is a key priority for companies in the textile POLICIES
sector, in order to manage and reduce potential social and environmental For several years, BOARDRIDERS has been wor-
risks linked to both direct and indirect suppliers. It is also essential for king to streamline its supplier base and strengthen
. , . . its knowledge of it. This continuous improvement
meeting stakeholders’ expectations - particularly those of customers, yvho approach includes extensive mapping of its direct and
increasingly seek transparency about products, manufacturing conditions, and indirect suppliers, with the aim of improving product

environmental impact to make informed purchasing decisions. traceability across the entire supply chain.

In this context, it is crucial for BOARDRIDERS to have a clear and comprehensive

view of its entire supplier base. W

KEY ACTIONS

THE COTHING INDUSTRY VALUE CHAIN

PRODUCT END
BOARDRIDERS has a full visibility over the Tier 1 facto-

ries that are producing its goods. In 2024, BOARDRIDERS
RAW RAW VR TEHIED OFFICES, raised the bar of its traceability requirements, by going
TR AON oo MANUFACTURNG MANUFACTURING A further into its supply chain, collecting mapping of 100%
of pant garment dye factories and denim washing fac-
cutivat . I et Aesormbly and . W o tories and knitting, weaving, dyeing factories of its key
ultivation an ranformation roauction ssemply an ompagny asning, euse, g - 9 a g 8
extraction of raw of raw materials and finishing of manufacture sites not invol- ironing, dry, recycling, incine- nomlndtgd fabric suppliers. The work will be ongoing in
materials from into yarn and materials (fabrics, of finished ved in the cleaning, etc. of ration. Landfill the coming years.
soil, plants, or other interme- trims, e,to), used products manufacturing the product by
animals diate products dlreth)L);lc;]uT:r:;shed process the customer

Source : WRI authors

@ BOARDRIDERS



@ BOARDRIDERS.

GEOGRAPHICAL BREAKDOWN OF MANUFACTURING (TIER 1) FACTORIES
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J. HUMAN RIGHTS AND WORKING CONDITIONS IN THE SUPPLY GHAIN

Like other industries, the textile sector
can face instances of non-compliance
with human rights and international
labor standards by certain companies.
As an international company and major
buyer, it is essential for BOARDRIDERS to
take the necessary measures to ensure
that the products sold under its brands
are manufactured in accordance
with internationally recognized social
standards.

POLICIES

BOARDRIDERS is committed to conducting business
in an ethical manner and expects its manufac-
turing partners to share this same commitment.
BOARDRIDERS has adopted the Beaumanoir Group
Social and Environmental Charter, outlining its requi-
rements regarding respect for human rights and labor
low. BOARDRIDERS works exclusively with suppliers who
have signed this Charter.

To ensure that the Charter's social standards are
upheld in factories, social audits and inspection visits
are carried out across all of the BOARDRIDERS sourcing
countries.

In parallel, a support program has been implemented
to help factories implement corrective actions when
needed.

This is backed by a strict system of sanctions and sup-
plier delisting in the event of persistent non-compliance.

@ BOARDRIDERS.




ENVIRONMIENT




L. CLIMATE GHANGE

Climate change poses a major risk to all economic activities worldwide. Under the Paris
Agreement, countries have committed to limiting greenhouse gas emissions to keep the rise in
global temperatures below 2°C.

In this context - and in response to new regulations, as well as growing expectations from civil
society and its customers - the BOARDRIDERS Group is taking action across its entire value chain
to reduce the climate impact of its activities, strengthen the resilience of its business model, and
improve its overall performance.

POLICIES

In 2025, (following its acquisition by the Beaumanoir
Group), BOARDRIDERS conducted its first-ever
greenhouse gas emissions assessment, marking a
foundational step in its sustainability journey. This
assessment covers the full scope of its operationsinline
with GHG Protocol international standards and serves
as the baseline for its emissions reduction strategy.

Aligned with the Beaumanoir Group’s climate com-
mitments, BOARDRIDERS is adopting the Group's
ambitions under the Science Based Targets initiative
(SBTi), with the submission currently being prepared.

The Beaumanoir Group's official commitment to the
SBTi,made in February 2025, entails a review of its short-
term emissions reduction targets to ensure alignment
with climate science. The trajectory and submission is
scheduled for submission by December 2025.

At the same time, BOARDRIDERS is beginning to imple-
ment the proven strategies already in place within the
Beaumanoir Group, including:

+ Responsible purchasing policies that prioritize more
sustainable, lower-impact products and services

« Product transport and employee mobility

« Energy efficiency initiatives across all operational
sites.
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2024 RESULTS

PERSPECTIVES

The prospects for reducing our carbon emissions are
identified and already underway, it includes these main
projects :

» Continue the deployment of the sustainable fibers
strategy, particularly on recycled fibers.

+ Refining & securing its product impact assessment
by covering 100% of products with full LCA. This initiative
will enable BOARDRIDERS to enhance its carbon impact
management during the production phase.

+ Maintaining the management of energy consump-
tion on own sites, and conversion of electricity sources
to 100% renewable energy on French sites.

« Limit the use of air transport by strengthening pilotage
and setting a maximum target of 3%.




2. ENERGY

The current energy crisis is creating new challenges for companies, including
the need to secure supply and manage significant increases in energy costs.

To ensure continuity of operations, strengthen the resilience of its business
model, and reduce its greenhouse gas emissions, the BOARDRIDERS Group
must take action across its entire value chain. This commitment includes
improving energy efficiency at its own sites and those of its partners and
supporting the development of renewable energy.

OBJECTIVES AND PERFORMANCE

100 1

renewable electricity in France by 2027

2024 RESULTS
Energy consumption:
- 5 853 Mwh Global
» 4228 Mwh France

- 19,6 Kwh/sgm — Average energy consumption
of operated stores in France

KEY ACTIONS

ENERGY IN STORES

+ BOARDRIDERS is preparing to implement a digi-
tal platform, supported by a specialised service
provider, to enable systematic monitoring and
management of energy consumption and devia-
tions across all operated stores. This integration will
support the development of targeted action plans.

« Energy awareness initiatives are currently being
rolled out for store teams. These include e-learning
modules, in-store posters, onboarding programmes,
and regular awareness activities aimed at foste-
ring energy-conscious behaviours across all sales
teams.

@ BOARDRIDERS.

ENERGY IN HEAD OFFICES

« A digital platform is also planned for the tracking
and management of energy consumption at head
office sites, with support from a specialised provider.

This will enhance visibility and hel identify oppor-
tunities for energy
efficiency impro-
vements.

ENERGY IN PARTNERS FACILITIES

36% of our carbon footprint is from fabric and gar-
ment production processes. Emissions of these two
sub-items are generated mainly by the energy of the
machinery used to produce the material (dyeing, prin-
ting, weaving, knitting...).

To reduce this impact, we commit to collect the
energy sources and consumptions of our Tiers 1 and
Tiers 2 key suppliers, namely all the wet-process faci-
lities (such as washing plants, dye houses, printers..).

Our goal is to create a collaborative approach with
these suppliers to monitor their impact, and their tran-
sition action plans, especially by asking our suppliers
and their factories to :

+ Phase out from coal
- Improve energy efficiency
+ Develop renewable energy

We recognize that there are challenges we cannot
address by ourselves, and we believe that working
together is essential to find solutions and create las-
ting change. That's why BOARDRIDERS (through Groupe
Beaumanoir) became a member of Cascale in June
2025 (formerly known as Sustainable Apparel Coalition,
read more at https://cascale.org/).

With this partnership, we want to speed up our decar-
bonization process. Tools like the Higg FEM will empower
us to measure our supplier's environmental footprint

and the progress toward our 2030 sustai-
nability targets.
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J. WASTE

As of today, BOARDRIDERS does not
have access to consolidated data
on waste tonnage in stores, as waste
management is primarily handled
by public service providers who are
currently unable to share detailed
quantitative information.

KEY ACTIONS

REDUCTION OF PRODUCT PACKAGING USED IN THE
LOGISTICS CHAIN

« The Group continued efforts to reduce the use
of individual plastic product packaging (polybags)
used to protect and transport goods from sourcing
countries.

« Comprehensive review of the Group’'s supply
chain to minimise product packaging and wrapping
to the strict minimum.

CASTES IN STORES & HEAD OFFICES

Waste awareness initiatives are currently being
rolled out. These include internal communication
materials, onboarding content, and regular awar-
eness activities aimed at encouraging responsible
waste sorting and reduction practices across all
employees.

@ BOARDRIDERS.




5. NATURE

BOARDRIDERS is aware of its significant impact on the nature generated by its value chain.
Raw material production is particularly impacting on water consumption and pollution, and

on the risk of deforestation and soil pollution.

To reduce these impacts and restore ecosystems, BOARDRIDERS brands have defined new

actions and targets for 2024 and 2025.

QT

POLICIES

Within the framework of alignment with Beaumanoir Group policies, strategy & wor-
king processes, BOARDRIDERS has adopted Beaumanoir Group MRSL (Manufacturing
Restricted Substance List) which outlines requirements related to chemicals used
in production, with the objectives to encourage its business partners, suppliers, and
factories, to reduce the use of hazardous chemicals.

UPCOMING ACTIONS

BOARDRIDERS is committed to maintaining water quality in key production units of
its supply chain. To ensure that the wastewater discharged into nature by factories
is compliant with national and international regulation, a new environmental audit
strategy will be roll-out in 2025, relying on various environmental schemes such as
ICS environmental audits, Amfori BEPI, 1ISO14001 and Higg FEM (Worldly).

BOARDRIDERS commits to cover as a priority:

« Wet process units of our key suppliers: washing plant, dyeing houses, printing
units, tanneries

« All denim and trousers washing plants

Beyond water quality, in 2025, BOARDRIDERS will also start working on water

consumption of its key suppliers, implementing Higg FEM tool to collect specific
water consumption data.

@ BOARDRIDERS

BIODIVERSITY.

Biodiversity refers to the variety of life on Earth, including ecosystems, species and
genes. It is essential for the maintenance of natural balances and the survival of
humanity.

Ecological diversity Species diversity Genetic diversity

Beaumanoir Group has launched a new project in April 2025 to understand and
quantify the impact of its brands on nature, and to co-build an integrated action
plan. BOARDRIDERS brands are fully integrated into that new project. This mission will
be completed in 2025 and will allow brands to implement the first reduction and
restoration actions from 2026.

OUR STRATEGIC APPROACH:
+ Accelerate and promote climate action: addressing both nature and climate
issues is essential to meet climate commitments and goals

+ Increase resilience and secure access to quality raw materials: understanding
dependencies and risks is an opportunity to establish a more resilient supply chain

+ Quantify impacts considering the location of activities

« Anticipate regulatory requirements: the CSRD requires the publication of informa-
tion on nature and biodiversity for companies with significant presence in Europe

« Develop the group’s Nature strategy, set ambitions and develop an action plan.
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OYEES AND CUSTOMERS

DISCOVER ROXY’S IMPACT

1284 m? of beaches cleaned
5.08 m? of coral restored
228.5 kg of plastic removed
35.9 h of breast cancer prevention

DISCOVER QUIKSILVER'S IMPACT

1,413 m? of beaches cleaned
6.62 m? of coral restored
267.5 kg of plastic removed

DISCOVER BILLABONG'S IMPACT

480 cm? saved the coral reef

DISCOVER ELEMENT'S IMPACT
90 trees planted

PLANT TREE

RESTORE CORAL

REMOVE PLASTIC FROM OCEAN

CLEAN BEACH

BREAST CANCER PREVENTION




Nicolas Foulet and Julie Mauze alongside Laurie Phipps, Para Surf
World Champion, and Céline Rouillard, Team World Champion.
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